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The effect of customer relationship from the dimensions of marketing capability on

branding in Omid Daroo Salamat Holding

Davoud Malek Mohammadi * Zeynab Amini*?

Abstract:

The purpose of this study was to investigate the effect of customer relationship (Case
study: Omid Daroo Salamat Holding). The research method is based on the purpose of
the applied type and in terms of nature is a descriptive-survey research. The statistical
population in the present study is the managers and employees of Omid Daroo Salamat
Holding which has a staff of 150 people. The sample size was determined using Morgan
table 108 people. In this research a simple random method has been used. The data
collection tool of the standard questionnaire included 51 questions. A questionnaire was
used to collect data. Validity was confirmed by the supervisor and several experts and the
reliability of the questionnaire was obtained using Cronbach's alpha for all variables
greater than 0.7. Significant value equal to (4.492). This value is not in the range of
negative 1.96 to positive 1.96 and as a result the hypothesis was confirmed. Also the
standard factor load value for these two variables is equal to (0.278) and this value is
positive which indicates the positive and direct relationship of the customer relationship
variable in terms of marketing capability on branding. The results showed that the
relationship with the customer from the dimensions of marketing capability has an impact
on branding in Omid Daroo Salamat Holding.

Keywords: customer relationship, marketing capability, branding, Omid Daroo Salamat

Holding
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