o 0 Pole 30 gi (g B (GBS 5 gy 4olikad

Y o s (55255 Ol ol Sl )8) oo oS pd 5 Shas 2 B 5156 Olje 31 (o)
— W ol 4

s

1F1 30l

N1 o

Io.LS:-

. e

oy (5355 Ol ol ) s S 5 3,Skas 2 ol S I3k Do S gy Bn | ol ol

St )5 st e 4 il als s S 5 s Shas s LS50 Oles 56 Olse s sl 45 S
oS U5 0S8 Y sl el It DbVl @ oa 5 L oS is Ol adllas 356 el Ol g 5505 O
dolidn s (ha sy nl 3 Waesls 5138 Il Lad sl 0SS g 330 eslinal b i gad amm Olgimy 55355
Slaosls, Ldesls e 5 JeSS asliin 5 YV &S Eir oS A5 Glacs ph i asl Sl YO8 Slial aSes
Sasi sbasl. 13 8 13 s 5 4 5y 5e (20 e saD) (bl SV3lee (3l dibe Go b 5l el 5515 S

.s)\zg:,b:.'".aﬂjl.?));j;'-Q|J.ll¢;l>.dbljl.§sjﬁuﬂ&b§)bbc,¢l{l§MJ@QL&.}

(Jsinsa o33y 53) Ol ol el (e () sal A g ¢ I8 )L g pte 4 25 ) (Wil IS

o
-
)
<
)
I
)
«
c
]
=
(%]
IS
®
S
£
IS
S
S
=
kS
]
E
3
[a)]


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

PRV

il 63 el ol 0l Ol 2 5 Ceds oS o2l Sl e sgde 4 SLLE ax 5 5ol IS 5 S LI5L s
Aib o a1 0T s Sst pad kS sl ke 4 0L ke b CldS L LU 6ol )ls el
L3y 4 o Sk 035 plete S 5 ST gl 5 ol S8 SO w0 b S 3 s <l LB Sloas
Sl by 5 Lo alaly SLoL 3 S5 Sl eslitel Ca 4 Olgz s 2 51 ol sled pl plon 2L e IS0
(¥V0 Y orve sl 5 g ) Wilanl 2l S 0T laols

3 a8 13 Al s s ale e s bl o Sas 5 Slosle glac Ll el bLisl el
daly sbml 5 0L e Bis Coeal 51 &S Soo b baollancl 4B 5 Oy sm e opl U3 il Slis
aaly pboBl S 4 GRS 5 e Bl S ol b 53 sl 4 il es S S LT L e,
S Olge i abaly LoD SRl Ol 555 Gl it S ok 530) ATAAD] el ) il o s
(F 880 il 5 ) ol 03 3b L5k Ao 3 bl K3 o

Lo ool ol i egelal  egale la a5 @ gl oS8 cd b Ol 4 Olle gl
S a8 Al g (o) e analol JEils 5 Lgislee 51 (sl ey (U181 o sbaaten (Slesle skl Sos ools
a3 5 S e 35 slaalls Sl eslinal 5 Ledld 038 Salen w36 1 eS8 Glosle sl 3 G b
(V487 0 50 5 ilal 148N 3,05 pdm o lamS by e Wl sl

o5l Sl IS 53 LI S ol Sledbl sl Gl sl ple o S515L 0440) (Sjslr 5 oS L 5l
plod 5> O & L sSely 5 Olaslor il o 3 sldazal 5 GBI (pl JUSH 5 anm 55 0L 2o sdal 5 (b slasls
L glaaal 5 bals a lam S 8w 55 Ol e 5 Olejles = sl

G 58S Olasla b 53 S cins 5 8 BB o 5 a5 e a5l jle s Ses L)
sl 4 W Sl mlaw 53 5 Shas Sliol 3,8 o6 30 0l el S 5 SLkons b a0l gl 5 ot
Shawl Sl Olesla 5 Sas Lol 51 ske BBls oo 358 g0 a8 3 I col Sz Olosle jlasl &Kol o
seme Oloy 53 1y Ol e dily 5 e 0B 58 (gls b ols et (ol Bl as gazes Ol OF alaws g 45 g0 5
ISz 3 Shoe sl dorls s & cialb s e gomn cnl La0laslo 53 Y pans 45 3 503 pllai 5 28 el g oy


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

Gl sln p3Y Ly G a8 ol el i a5 el fse lasle Sia b G Olse 3550 cnk ) SO1L
(YVNAR Gl 5 5DAS o alal S 5o et 3500 S0 5 0 Shes e 5o 5 0L 5 Gl 5 2530
33 el e 5 8515 sl 5 DDl oLl 5 (5551 e (slzme 3l S0 Lz (Voo FILL 5 L
C 35S o e O e b Ll 55 (6l me SIS 20l 0L rie gl 5,1 ST sl 3 ae OL e 4zl =
Aas Gl 0L e sbexel Wil o BT o

AV 5 Shas mlan 5 Talae oS Lol U35 51 2 5 s el [ O 2o slasl gy il 5 e 45 sla0lesla
ol y oas Ol s S oy eo(1490) lul 5 5500 SOMN) ZY S b 5 oS Slides. Lz s, 55 5
Ol ol a8 8 s Sl 5 JS hug o8 Jladss. col oS8 s Shes 5 550 4 (il S s ke
Pl dal g Olesle QLSS (ol o3bs Slas 5 slez) wilie ol S50 4 aas

il et (25,5 5 Shas 5 bbb skl 1S UL " Olpe co gl dlie s LK 5 0850 ks
53 RUes 5 08 e o b o LolL 5 LG ebls Olse 4 1 ol SLBLO AN 080085 5
S5l 08,5 5 Shos sl 4 Ll oS sla by bbb sl 5 1 S5 oS S e o,Lil 0le allis
Olis (piomad 5 3,05 b gbls 033l Sas 1 (ool 3 21,5510 &5 Loy e ol & T i 508 s
Al o g e A5 g S Sl e Ol a0 1 O SOl o e 5 LISL

ol DB 3 AT e ol G s Y+ VBoisS a2l 2 ok 4l lblal "
Glolsl ol (5wl plies tadbls el S Lok melr Sl 081 e S, L, UL
i S adl e iz 51U Gl oslle 28U 55 Ll 5 1,5 B Al edd (g5 2 3 s b
5 Dlesle S5 0y 0ol kS b a0 LS Gl o310 4 ,59) VS OIS (i (Sl S
2B S S 53 S sl (Bl Gl vy s min ) e diS G pae Ol (BT coale b LI s
SIS e SE VIS ST 5y g0 5 0diS G eas Sl 5 g Al

SR TP

S 3 g o g o ik g8 51 ) o )5 63,08 Slid g 51 s Bl 5l sl ke

C el ol bl ile s Sl eGeies (6, Jde 3 ek a1 (sla e Sl s 50 slamesls 5505 S s

£ 305 0 S (& god g o5l Analr


http://jnraims.ir/article-1-293-en.html

A5 Al Y el Jl Sledbl @ 55 b disl e 505 Ol Sl IS S ¢ Lol i (g5l anal
el o 4 S a5 s (ool anels Ol e 4 53

S5 Wsd )

Slr Gras o el s 15l sl i ol glamesls o513 S (gl ealinud 30 i,
0303 (5,315,5 (6lp eslinul 3)5m ra) cppmdsMie 5 A3l o S slaraisel S o lamesls (551 e
(V2990 S35 o o guns

L osls Jdow g,

(SEM) (g kit c¥las (g 5lumdube 3l edie slamans 5 O 030 (8l 5 ool 31 Lamasls ad sl o (ol ddlio ol o
e 0l o3l UL ele Lo 51 (S0 e U

SR sl 4 S

P WA PSR

Al o 50355 Olnl Sl )8 s Shas (G SUL A 03503 pasiie (Rassy cnl ol S

E A A b

3,05 6ols gme 56 55355 Ol Sl )18 s Sae 5 1 SHLL bl

Laosls fudous

Cond b w5 3 b paie &5 8 Gl (o500 GOl S¥sles (3ledde 5 Jule o 5o 4l 4 a5 L
23,8 3 0l 5 s L@-I@j: O3 dloi dam oo s W ke (5,855 1 3 ol o3V LU s

o5 Ol oo dil S AP 51 O g el Gy S5l SZ Gllae U3 L 5 Y 5l S Suis 5 S s ;6 S
O35 b gleal Al <01+ Sl 2id (ol sine mhaw € 5145 (g0 4 00ls ails |y oSl iite w555 03
503 513 Gl 35 5e e s 55 s e oS s o OLES SPSS i ke 5 s 2 23 S e Ll bl
Sl e Dl e w5 Sl aesls

JUe Y 31 S sy S by e do s FFIOF L ke o i oS danm s 0L OB s @ngbﬁf@bj
B¥Y m dous PVYE e, ke o Dl B0 31 i oo 055 4 bogu e o3 OVIF L I o S 5 Al e
03 e Jl 00 B FY oy dos YYD 5 JLF-

SMaass ol Aoy OVIFY 5 ol 5 S8 Odlass (glyls OB sias 'c“li. Loy OYN A (Dass o gr 52

[ Downloaded from jnraims.ir on 2026-06-10 ]


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

ML_L;‘ LSJ:SJ QM 6‘)‘) M)D \Nf/Y 9 M)‘ LSM'L,;')LS M)J &"\/\“Y’ ‘wu‘)s

L3 05 0K elas

5 Sl e S OB olas cmb Lo 3 VPIAD a8 das- o QLS el Coar ol s O elas cwli Shomailb

A2l ol e G O ins by 5o s ¥ IF 5 S50 ide o OB e iy s 5300/ -

(SE0L b 5l el Dle &S GB35 6, Smesll 350 Iime Jole G Sl eslanad U gl sla S LG

Al S 13 i 3,50 (G.BA G (GBL Lasls F L J31S,150 ekl Lol

‘;’\AJL& ‘_;\A C;.:LG ol J.l?}a.&.i b ‘_;Lh 4_1‘,?

W’ Z P
e Sl 458 s,
T
}gj,llucla.ﬂ):c;l?al})&wl):Qgﬁaéuml}};S);Cﬁ@.?c;)L@Jolﬂ
A5 A G.B1 \
L;)ﬂbydl..a\dﬂl_cdﬁi.a):)b)bju-}:Q_,Jlsjz‘_;):.;.a‘olev_}l;'-)lswlﬁ
S A G.B2 Y
el el
5360k xie sl 5 g5l bl ol s LU Sl ol Sledble bl )8 ol s
S A G.B3 Y
S gd nenls S| 5 amwgi 2S5 C_,.E..» rl.aj
) w)j_:J)y}gdﬁéu)QSfcokﬁw@a}.)&jﬁa_}WCJladl;'-)Lgiﬁ‘)z
RERWE G.B4 ) o
25 e A

Jes s Cad FPB U FPL Jls jasls ol a8 o310 Gasls aw 5l ealiand L5 Shes JLils Jo

J..ab"..v J”’”C’:’.L”J 6)‘)'& )jlﬂ.! La-upl...: LN 6\J.v ol J)‘.L’L?.w‘ J'J.A‘)Ll JJJT].‘ 45 JAJ'& Quu kg.\.;l.? J.ALG

S s doke 551 Sl et ls gl e, A3l o O 51 5VL b s Ls aes e sl (e <V >P).

.LS'L;« C"'.’.L<'>' o3ls “ JJ.A wl.w u;:)b; )‘j J.'.AJ'L;G olis b u"f’

:Wﬁaoﬁdb;eﬁ.&z\&'dbﬁﬁf-“ld}k

ol 4 S

bédé)



http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

el a8 A 3l i dS Jle aw b s lawgte b anslie 55 Sl )8

A5t F.P1 \
. CA—\N‘ 53‘}3‘)‘5)‘)5'1-3
o bie (gl e 5l 42308 b awe b Crs Jan st b aslis 5 Sl LS

A5t F.P2 Y
.Q«M‘ bbﬁ
b gl sl 4338 Jlo 4w b cais b balis s oleils )8

A5 4t F.P3 v

sl aéﬁj‘))_jﬁ-ﬂ

315 ls gme 56 ys e Ol bl IS s Shae ol SO0 bl e b

e Oliabl gy L TH 03 45 58 0l Ol o il o V- PZ0/0BL) 51 28 Py 4l a5 L

oo 5l ) S 4 Olgim oo (VY- =B) o 3510kl o olad 1 s, Ll o A3 550 Aoy

JJ.{.LA.; B é‘ﬁ)bb CA:.L’LE JJS el d‘).?'L;a 4_;"*'1 .,\;Li'u.a u:.i\fe\:).ila.a LL;»‘;)‘)L’ Ca—:l;té &Q\f‘ L ERCEEY

sl Sete U 5380 Ol bl S

S5 e

GLeB (Rl L 5 Aalm o ol s)5e o VP a3 TH 5 5 455 5 0L Ol 5 o G 00l olel

G S amed Ol 5 o dilm o e (VY =) ol bl o b aSCol a5 L dlm e ol 5hls Shas Slesl

..5)\.) CA-SJLEA) &j—bl.&ﬁ L;’l.o;-) Oy ch
Doblgly
b oS i bl cculol abgs e sla i 51 S a0 BLSST e

ﬁ)@\.«*ﬂ))\ﬂjb”@j 6Lﬁg:,~§f$ﬂh.~)>f.al.> u:"‘bﬁ}l rl>u|

c&be

.‘\fﬁ cg_)‘;.@..;‘ﬁj.w ;fl:; .L;)L;'é) (:_5.1.9 BE &:595 LSLQQ’:")) (\YVa) .4.@)\ 46)[?9- JAJL.G cdlf))b 0 R ey A

"Q)bﬁ&b62))A43JUGJLQSJSJJLLUJ‘QJ€MWMJJ|" \YAO ¢@j5ﬂw,>—\’
tSL 0L e bl s s Jelse s Cuslsl M YA (g 1S Y


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

S5k 5 ol b UL ekl 36 MO0 Lol llae Oley 5 g Olae, Jeoleml S ol diny § 55 desme .0
WWAY 5 5 ands s 6390 andllas 5 Olojle 3 Shes

IR ol 3 Shess g 5 W5 1) gleB 5 5SS ST Ly Lo e A

3 80as 5 $asT5 p SR Cu e Gl ral G s TOTAY) Slasms o o o 5 (s wasl o3l ks e V
"ol Jles Sleys 5 milig S1he 6350 andlllas Slosls

RS b Bl e 56 ey " OYAY) Sl A s $U5 65 el 5 St A s BT e e A
"0l Ol Jlo Slawge JS 3 Shas

daily CoiS lably 25 AST L 0L e STy ladals Gladig 5B s (OTAY) L s e Gl (slan
ool o isel dn e (Al abOLL 1 (s e ol SOb e 1935 90 andllas)

53 8l IS i sosls LA (V40 (ol sl iy 3 gem ¢ I3 Lo doms ($ 505 siaae N0

O s e L Sboslas Sas

1 .Sue & Spiss, 2000, 315. 2. Filip Kotler , 2011

3 .Anderson, J. C. and Narus, J. A. (1991). Partnering as a focused market strategy.California
Management Review,33,95-113.

4.Barnez , 1997

5. Berry, L. L. & Parasuraman, A. (1991) Marketing Services: Competing Through Quality, New
York: The Free Press.6. Porter , 2014

7. Kumar et al , 1995

8. paugruen , Miller , 2014

9. Van Bruygen et al , 2011

10. Hening , Turao & Li, Smith & Barkly 1997 , Rozen & Surprant 1998 , SHAMDARSANI &
Balakrishan 2000, Roberts et al 2003 , Hrish & Hiang 2004 , Luria & Lijander 2006 , Chen et al
2011

11. Croshy, L. A, Evans, K. R. & Cowles, D. (1990). Relationship quality in services selling: An
interpersonal influence perspective, Journal of Marketing, 54(3), 68-81.12. Bonoemariz et al 2014

12. Granroose 2010

13. De Wulf. Kristof. Gaby Odekerken-Schroder and Dawn lacobucci. (2001). Investments in
Consumer Relationships: A Cross-Country and Cross- Industry Exploration, Journal of Marketing
65 (October), 33-50.

14. Lenard Being ,An Examination of the nature of trust in buyer-seller relationships. Journal of
Marketing, 61, 2, 35-51.

15. Sin et al 2002 , Do customer loyalty programs really work?, Sloan Management Review, 38(4),
71-82.

16.Hakansoon 1980 ,”” Output Sector Munificence Effects on the Internal Political Economy
Channels, Journal of Marketing Research

17. Palmer et al , 1994 , Developing buyer seller relationships. Journal of marketing

18.Sheth & Parvatiar 2013 , *’Correlates of customer loyalty to their bank: a case study in Nigeria’’,
International Journal of Bank Marketing, VVol.24, No.


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

19. Gummesson , 2012

20.Gram , 2001 , >’Customer relationship management Concepts and technologies’’, second edition
s134 135.

21. Robinson, Jakson , 2010, "Making Relationship Marketing Operational”, International Journal of
Service Industry Management

22. Garbarino,Ellen;Johnson,MarkS.(1999).“The Different Roles of Satisfaction, Trust, and
Commitment in Customer Relationships”, Journal of Marketing, 63 (2), 70-87.

23.Winter , Prece , 2009 , "Customer relationship management”, University of California, pp.1-57.

24. Smith , 1998 p.78 Determinants of Long-Term Orientation in Buyer-Seller Relationships, Journal
of Marketing, (April), p.78

25. Woo & Enew , 2004 , > Consumer Loyalty versus Propensity to Switch between Providers in
Mature IT Markets (The Case of Mobile Phone Market)’’ University, AustralialLuba
TorlinaDeakin UniversitySharon HendricksMonash University, Australia.

26. Dwyer etal , 1987 — Crosby et al , 1990 — Kumar et al , 1995 “ From marketing mix to relationship
marketing: Towards a paradigm shift in marketing" Management Decision.

27.Liaster , 1997 , “’From Marketing Mix to Realtionship Marketing:toward a paradigm shift in
marketing’’, Management Decision, No.2, pp.4-20.

28 . Laglace etal , 1991, Relationship marketing and imaginary organizations:A synthesis, European
Journal of Marketing, 30(2), 31-44.

29. Shamasani & Balkarishan , 2000 , MultivariateData Analysis,3rded,Macmillan Publishing
Company,NewYork.

30.Kim & Chau , 2002 , Do norms matter in marketing relationships? Journal of Marketing, 56, 32—
44,

31 . Hening Thurau & li , 1997 , Understanding Relarionship Marketing Outcomes: An Integration
of Realtinal Benefits and Relationship Quality, Journal of Service Research, 230-247.

32 . Leoster 1997 , Does Relationship Marketing Age Well?, Business Strategy Review 29-35.

33 . Duresh et al 1998 , Structural Equation Modelling: From the Fundamentals to Advanced Topics.
Melbourne:SREAMS.

34 Blue saif et al , 2004 , “ A Study of the Impacts of Service Quality on Relationship Quality in
Search-Experience-Credence Service’’, Total Quality Management, 43-58.

35 .Adanaspolo , 2009 , Strategic integration in industrial distribution channels:Managing the
interfirm relationship as a strategic asset. Journal of the Academy of Marketing Science, 27(1), 4-
18

36 .Chen et al , 2001 , The influence of firmpredispositions on interfirm relationship formation in
business markets. International Journal of Research in Marketing, 18(4), 299-318.

37. Bijo et al , 1996 , > Buyer-Seller Relationships in Business Markets’’,Journal of Marketing
Research, No. 4 (Nov., 1996), pp. 439-460.

38 . woo & Enew , 2004 , Principles and Practice of Structural Equation Modelling (2nded.). New
York: The Guilford Press.

39 . Kotler, P. and Armstrong, G. (1999). "Principles of marketing”, 8th edition, Prentice-Hall, Upper
Saddle River, New Jersey.

40 . Kumar, N., L.K. Scheer, and J.E.M. Steenkamp (1995). "The Effects of Supplier Fairness on
Vulnerable Resellers,” Journal of Marketing Research, 32(February), 54-65.

41 . Liang, C., & Wang, W. (2005). Integrative research into the financial services industry in Taiwan:
Relationship bonding tactics, relationship quality and behavioural loyalty, Journal of Financial
Services Marketing, 10(1), 65-83.


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

42 . Palmer & Bijo, 1994 , The Commitment-Trust Theory of Relationship Marketing, Journal of
Marketing, 58 (July), 20—38.

43. Morgan R.M. and Hunt S.D. (1994). “The commitment-trust theory of relationshipmarketing”,
Journal of Marketing, vol.58 n.3 July, pp.24-38

44. Duresh et al , 1998 "Methodological issues in cross-cultural marketing research: A state-of-the-
art review", International Marketing Review, pp.7 - 43

45. Dywer et al , 1987, Social research methods: qualitative and quantitative approaches.Boston:
Allyn & Bacon Publications.

46. Nina Reynolds, Adamantios Diamantopoulos. (1998). "The effect of pretest method on error
detection rates: Experimental evidence", European Journal of Marketing, Vol. 32 Iss: 5/6, pp.480
-498

47. Smith , 1998 , Performance outcomes of purchasing arrangements industrial buyer—vender
relationships. Journal of Marketing, 80-93

48. Lemon et al , 2002 , Customer Share Marketing: How the World’sGreat marketers Unlock Profits
from Customer Loyalty, FT Press.

49. Palmatier, R. W. (2009). Relationship marketing, Cambridge, Massachusetts: Marketing Science
Institute.

50. Palmatier, R. W., Dant, R. P. Grewal, D. & Evans, K. R. (2006). Factors Influencing the
effectiveness of Relationship Marketing: A Meta-Analysis, Journal of Marketing, 70, 136-153.
51. Palmatier, R. W. Seheer, L. K. & Evans, K. R. (2008). Achieving relationship marketing

effectiveness in business-to-business exchanges, J. of Acad. Mark. Sci., 36, 174-190

52. Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1994). Alternating scales for measuring service
quality: A comparative assessment based on psychometric and diagnostic criteria, Journal of
Retailing, 70(3), 201-230.

53. Oliver 1980 , Writz & Batson , 1999 , Senior Lecture, University of Botswana, P.O. bot 80870
Gaborone, Botswana,”” CONSUMER’S PROPENSITY TO SWITCH; A CASE ON MOBILE
PHONE INDUSTRY IN BOTSWANA

54. Wilson 1995 , Parens 2002 , Dissecting the HMO-Benefits Managers Relationship: What to
Measure and Why, "Marketing Health Service, 20(2), 4-13.

55. Selnez , 1998 , > BUILDING LONG-TERM BUYER-SELLER RELATIONSHIPS IN FOOD
CHAINS’’ University of Technology.

56. Halt, 2001 , : Thinking about relationship marketing: Where are we now? Journal of Business &
Industrial Marketing, 598-614.

57. Reichheld, Fredrick F and Thomas Teal .(1996). The Loyalty Effect. Boston, Mass.: Harvard
Business School Press.

58. Rosen & Suprenant , 1998 . On the Profitability of Long-Life Customers in a Noncontractual
Setting: An Empirical Investigation and Implications for Marketing, Journal of Marketing, 64
(October), 17-35.

59. Bithz, 1990 ,”’Relationship Marketing’’ , page number:83.

60. Linjander & Strandweek , 1994 , Achieving relationship marketing effectiveness in business-to-
business exchanges.

61. Roberts, K. Varki, S. Brodie,R. (2003). Measuring the quality of relationship in consumer
services: an empirical study.European Journal of Marketing37(1/2), 169-195

62. Rust, R. T. & Verhoef, P. C. (2005). Optimizing the marketing interventions mix in intermediate-
term CRM. Marketing Science, 24, 477-489.

63. Shomul et al , 1998 . Personal Selling & Sales Management, (Fall), 253-261.



http://www.emeraldinsight.com/action/doSearch?ContribStored=Reynolds%2C+N
http://www.emeraldinsight.com/action/doSearch?ContribStored=Diamantopoulos%2C+A
http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

64.Sheth , G. N .(1998). Antecebents and concequences of customer centric marketing, Journal of the
academy of Marketimg Science, 28, 66-55

65. Smith, B. (1998). Buyer-seller relationship: Bonds, relationship management, and sex type,
Canadian Journal of Administrative science, 15(1), 76-92.

66. Smith J.B. and Barclay D.W. (1997), “The Effects of Organizational Differences and Trust on the
Effectiveness of Selling Partner Relationships”, Journal of Marketing, vol.61, pp.3-21

67 .Zeitmal & Bitner , 2003 , Distribution channels as political economies: A framework for
comparative analysis. Journal of Marketing, 52—64.

68 . Fornel , 2003, City Shoppers and Urban Identification: Observations on the Social Psychology
of City Life. The American Journal of Sociology, 36-45.

69. Crosby et al , 1990 , Developing and Protecting Profitable Customer Relationships.Industrial
Marketing Management, 233-238.

70 . Wang, Cheng Lu. (2004) . " Guanxi vs . relationship marketing :exploring underlying diferences
", Journal of Industrial Markahing Management, 36, 81- 86

71 Wang, W. Liang, C. & Wu, Y. (2006). Relationship bonding tactics, relationship quality and
customer behavioural loyalty-behavioural sequence in Taiwan's information service industry,
Journal of Service Research, 6(1), 31-57.

72.Wong, A. and A. Sohal. (2002). An Examination of the Relationship Between Trust, Commitment
and Relationship Quality, International Journal of Retail and

Distribution Management, 30 (1), pp. 34-50.

73 .Lurin & Linjander , 2006 , Intraorganizational determinants of key account management
effectiveness. Journal of the Academy of Marketing Science 3-21.

74 . Mummalaneni , 1987 , The behavioural consequences of service quality. Journal of Marketing
Management 31-46.

75. Zikmund. W G. (2003). Business Research Methods, 7th edition, Thomson/South-Western.


http://jnraims.ir/article-1-293-en.html

[ Downloaded from jnraims.ir on 2026-06-10 ]

Investigating the effect of market orientation on the performance of industrial
companies (Iran Khodro factories)

Marziyeh Ahramit

Abstract
The purpose of this article is to investigate the effect of market orientation on the performance of

industrial companies (Iran Khodro factories). For this purpose, Iran Khodro factories were selected
as the study population, and according to the obtained information, 20 car manufacturing
companies were selected as the sample size using Cochran's formula. The tool of data collection
in this research was a questionnaire. 250 questionnaires were distributed among manufacturing
companies and 231 questionnaires were completed and returned. The collected data were analyzed
through structural equation modeling (Amos 20). The findings of the research show that market
orientation has a positive effect on the performance of Iranian automobile factories

Keywords: degree of market orientation, industrial companies, Iran Khodro factories,
performance
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